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So...

How LinkedIn are you?




Things you might not know about LinkedIn......

Largest professional networking site

50+ million members globally (12 million in Europe)
Growing at one new member every second!

Almost 3m members in the UK

One in three London professionals are now on LinkedIn

We have executives of every company on the FTSE 100 and
Fortune 500

The average LinkedIn user is 41
81% of LinkedIn members are University educated
Over 60% are decision makers

60/40 male female split
Over 20,000 PR professionals just in the UK

Managing your brand online

"I was GOOGLED and | didn't feel  thing! When is the
last time you
Googled
yourself?
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Brand You!

® Manage your online brand
8 Maximise your network

8 Use your personal profile to
highlight your personal and
company achievements

® Further your career

® Engage with key
stakeholders

® Provide value add to your
clients

® Make sure your company
also has a presence




Cristina Hoole- LinkedIn profile

1 EEEEE—
People «Go back to Search Results | Next»

Cristina Hoole (19) J Profile: Englaf -
Marketing and PR Director Europe at Linkedin

London, United Kingdom | Public Relations and
Communications

+ Send a message

+ Recommend this person

+ Forward this profile to a connection

+ Search for references
Cristina Hoole is enjoying using the new Twitter integration on

LinkedIn! 2 hours ag + Save Cristina’s Profile ?
@ T Ep R A Report profie photo as
Current « Marketing and PR Director Europe at
Linkedin
Past « Head anuhh.E Relations at PayPa\ﬁ The Linkedm Business
+ Head of Retail and Consumer PR at 7 B q
Visa Europe Awards in association with
« Senior Account Manager at Cisco WebEx.
The Weber Group (Weber Shandwick)
Education + Lancaster University © repiy

University of Westminster

Recommendations § people have recommended Cristina Find out more

Connections 362 connections

Websites + My Company Cisco ex il
Twitter MEW « CrisHoole

Public Profile http:fuk linkedin.com/in/cristinahoole

Making the most of LinkedIn

8 Tap into your network and the
people that they know

® Over 800 UK journalists are
currently on LinkedIn

® Make sure you connect with
them, keep in contact and
engage them

@ Use LinkedIn to learn more
about them and what are the
areas they are focusing on

8 Getintroduced to them by
others in your network

® Track their career moves
Source case studies
® Highlight your client work

WORK
SMARTER,
NOT
HARDER!




How journalists are using LinkedIn

Building their personal brand
Finding experts

Developing ideas for stories
Testing features

Sourcing case studies
Confirming rumours

Reaching out to executives
directly

Qualifying pitches
Staying relevant

8 Networking outside of their
specific industry
® Showecasing their work

People

Declan Curry (2
Presenter, Working Lunch, BECZ - Business
Presenter, BBC Radio 5 Live = Prev: Business
Presenter, Breakfast, BEC1

Londen, United Kingdom | Broadcast Media

Current + Business Presenter, BBC Radio § Live at -
= Presenter, Working Lunch, BBC2 at -
+ Presenter & Contributor, BBC Northern
Ireland at -
zee all
Past « Contributor. Word News Now at

ABC Mews

Business Journalist. BEC News at BECL
Columnist. "Investors Chronicle” at
Financial Times Business

see all

Recommendations 6 people have recommended Declan
Connections 500+ connections

Public Profile http-//uk linkedin comfinfdeclancurny
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Declan Curry- journalist profile

Business Presenter, BBC Radio 5 Live

May 2009 — Present ( 7 months)

Business updates on "Drive”. 4pm-Tpm.

Presenter, Working Lunch, BBC2

2008 — Present (1 yean)
Further programme credits below
Declan has 1 recommendation (1 partner) including
(32 Neil Henderson, HEAD OF BROADGAST AND NEW MEDIA, THE
RED CONSULTANCY

Presenter & Contributor, BBC Nerthern Ireland

2000 - Present (3 years)

Presenter, "States of Mind", BBC One Northem Ireland
Presenter, "Up in Smoke”, BBC One Northemn Ireland

Contributor, "On the Brink”, BBC One Northern Ireland

Contributor / Reporter. various programmes. BBC Radio Ulster
- including "Evening Extra”. "Good Morming Ulster”, "Talkback".

Contributor / Reparter. various pragrammes. BBC Radio Fayle




Stay relevant!

Groups- 10D

Groups iy Groups | Groups Directory | Create a Group | FAQ

(D] Institute of Directors - Members Only

Welcome to the loD. This is an exclusive networking
I@ group for director level professionals. From here you
can meet. network and share ideas with your fellow Created: July 10, 2003

members from across the globe. Please nots. you
must be an laD member in order to join this group

Type: Professional Group
Members: 4.901

5 Snare /1 Report as
Join Group = share /1), Report as

Owner: Tim Johnson

Group Members in Your Network Managers: Gary Hobbs and Mark Jaeger

1+ Alan Dick, Partner at Forty Two Wealth Management LLP

" Glasgow, United Kingdam Website: http:/fwww iod com

(77 Richard George. European PR manager at Linkedin
London, United Kingdom This group has been verified by Linkedin

(1:) Dennis Hall, Owner. Yellowtail Financial Planning Limited OFFICIAL
United Kingdom

(=) Cristina Hoole, Marketing and PR Director Europe at Linkedin
London, United Kingdom

(32 Henry Clifford-Jones. Director of Advertising Europe at Linkedln
London, United Kingdom

(37 Kevin Eyres. Managing Director Europe at Linkedin
London, United Kingdom

(Z@) Kevin Ireson. Business Development Manager at OfficeTeam
Leeds, United Kingdom




Events page

Events Home Find Events My Events Add an Event

Search Results (36) Search Events
Sort by: Relevance - lp;:gi

Digital Marketing and Online PR Training Workshop

c 7 to Dec 7

7 The PR Training C London, GREATER LONDON, GB Date:
Keywords EF;ZL:;E_H_‘N"; Online PrTraining, Social Media, Public Relations Training oAl Upcoming Events
Practical day Workshop d dt de a toolkit for b ket £ Within a \Week

ractical one-day Warkshop designed to provide a toolkit for busy marketing W .
and PR people, SME's and freelancers who need to get up to speed in all Within a Menth
Social Media, Online Marketing and Digital PR techniques - keyword & Within a Year
strategies, social networks, Twitter, blogging. RSS feeds, viral PR. identifying © Past Events
th
Near:

0 connections | 1 attending ‘ RSWP~
 Anywhere

& Specific location

NOV PR: Not just for the big boys UK
30, 20

Hov 20 1o o e.g. "New York, NY’

o

30 | Toer Tiger, Leeds, LEEDS, GB
Keywords: Pr, Public Relations, Workshop, Press Releases, Chocolate Pr.

Event Type:

In & bid to help SME's hamess the power of PR, Chocolate PR is offering an A =
interactive workshop to shaw that PR is not something only largs corporations -
use. This introductory workshop will give you the chance to undarstand PR in

an inspiring and creative environment. leaving you feeling mativated

Add an Event

0 connections | 2 attending | RSVP ~
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Company Buzz

Topic

Search criteria: linkedin Edit half a minute ago &

linkedin Showing 1 - 10

Conéctate con nosotros también en Linkedin
http:fwww_linkedin.com/companies/630519 http

genB020 | 1 minute ago | Share

it ly/08yFEI1

RT @IASB2BMarketing - Linkedin 3m UK members . 53m members
worldwide #b2bdigiforum
1 minute ago | Share

priteshpated

Posting to linkedin. Facebook and Twitter all from @Hootsuite - Scheduling
- works for all three too. Pretty sweet!

wolfgang | 1 minute age | Share

James Mackinnear of Linkedin on now #b2bdigiforum
’. howdemedia | 1 minute ago | Share

( ) Check out Thomas Internationals new poll: http://polls_linkedin_.com/poll-

results/46010/mgbyk
cloud11hr | 2 minutes age | Share




Amazon application

Updates From Your Industry
What are you reading?

Haw ams from Professionals in the “Fublic Reltions and
Commu  Industry

5 n Years in Tibet
By Haineich Han

Commant: “Very Interasted in Budanism_this |5 3n addtion to 2 mi

wiedgs seeking quest on Buddhism and TiEsL

Vinich Brmetrs Lat
4 Pubile Asanens (Test 100

For One More Day
By Mifch Alborm

Twitter integration

Network Updates o

See more updates »

Nate Johnson | could really get used to posting from here. #in

®5-

Share your tweets in your LinkedIn status
) Yes, share all tweets
® Share only tweets that contain #in

ex: "Working on a new blog post about increasing meeting produc

Twitter Settings

Account:
finkedin [ Homove
4 Acd ancther Twitter account

Display your Twitter account on your
B Yos, visibie lo anyone
() Mo, do not display on my peoflle




You've got questions?
H®

We’'ve got answers !

8 FACT: There are over 600 questions
posted on LinkedIn every day and over
3,000 answers

B Get fast, accurate answers from your
network and other experts worldwide

® Showcase your knowledge, expertise,
and interests by answering questions

8 The answers you provide become part
of your profile and demonstrate your
expertise to your connections, potential
business partners or employers

8 Stay tuned on the latest in your
industry and functional area

Answers

Answers Home | Advanced Answers Search My Q&A

Public Relations Questions

Open Questions Closed Questions

Ask a Question | Answer Questions

13

Browse

Marketing and Sales
* Advertising and Promotion >

+ Business Development

Q. !'mtrying to find out if anyone has recently signed up to PRmax and what
they think of the system? how does it compare to other Media contact
databases?

1 answer| Asked by Petra Clayton (259 | 1 day ago in Public Relations

Q. GClosed Twitter-like or Facebook-like enterprise applications will not fully
engage a company's employees. In the long-run those closed social
networks will be underutilized and abandoned. Why wauld you agree or
disagree with this statement?

ssked by Greg Scott (i) | 2 days ago in Organizational Development, Public

Re

Q. Canyou please pointed me to some great examples / case studies how
govermental bodies, politicians, nonprofits, or local authorities are using
Twitter?

12 answers | Asked by Marko Minka | 1 hour ago in Public Relations

Linked [T}

* Graphic Design
+ Mobile Marketing
* Public Relations
+ Sales v

+ Search Marketing

* VWriting and Editing

More questions in other languages
* Questions in English

* Fragen auf Deutsch

* Questions en frangais

- Preguntas en espaiiol

Subseribe to new questions in:

EJ Public Relations -




|1} Business

8 Showcase your company’s
expertise

® Make connections with clients,
they can introduce you to your
next account

8 Get recommendations

® Track your clients career
moves

@ Offer your insight and help

8 Use company pages , find out
who you know and or how you
can get to them

® Track prospects news and
market buzz

Company profile- ebay

waident ol Maskatplaces Rasasich
e and Ramkng, AdCorter it Mcrsoch - 1




It's what networking should be...

5 minutes...

@ Update your status

8 Read your network updates

8 Connect to someone you know

10 minutes...

B Ask a question

@ Join a group

® Track the Twitter buzz of your company

20 minutes...
@ Answer a question

8 See what others in your industry are
attending , reading, travelling to

® Find new business

Finally, it is always good to know might
be looking at your profile...

Case study

Christian Mahne, Head of Lansons Live




Who am | again?

Christian Mahne

What is valuable as a PR?

Access to new thinking — ideally well presented (Slideshare!)
A chance to contribute to the debate

New Business opportunities through establishing expertise
Briefings — research the reporters first & know your enemy!

A personal brand — Get known, contribute to answers. Go out on a
limb. (Take the personal URL option). Become visible.

Joining Groups - extend your reach and discover new discussions
Up to date profile — SEO yourself with keywords
@ Contact with journalists

Linked [T31. 5



What do journalists need?

Journalists need interviewees — either from their existing contacts or
new people they can find (connections & introductions)

Accessibility — is the data always available? (espec on the move.)

The next angle — from searching Answers forums, posting
questions, searching former company employees etc.)

Efficiency — who has done my work for me? (Slideshare)
Good background information — search profiles personal & company

Create a personal brand — company brands like BBC and CNN are
over-arching

Their next job! Could be other broadcasters or in-house.

Time horizons — most trying to find interviewee for that day —
realistically that means mining existing connections

| see crossover — so what should | do?

Journalists ask it, PRs can answer it

PRs can gatekeep journalist contacts

PRs can help promote journalists through their articles
Journalists always want a plan B for when the ship goes down

NEXT STEPS
Add all the journalists you deal with
Add your clients — become the bridge between the two

Contribute to Answers and be findable as the “go-to” person for an
issue

Linked [f}. 2




So this is me

Christinn Mahne ;.

Frat gz

Firancial raes svperts | prachec

Ruparier & Praducer; Finanatal Mews ot i o |

Aguitigrial informatio

My connections

® 134 connections of which:
® 30% Journalists
@ 40% Contacts & Clients
@ 25% Personal
® 5% Suppliers

® Resulting in:
® 14 New business meetings
® 12 Journalist lunches
@ 2 invitations to go flying

Linked [T}

™

Oid Eienians is visible on yosr profie.
viabaty




Overview

LinkedIn provides real value for its members and help them work
more effectively

LinkedIn attracts some of the most forward looking and well-
connected professionals in any industry

LinkedIn is growing at a rapid rate

Professional networking is a vital tool for professional to help them
manage their digital reputation and maintain a professional brand

LinkedIn helps you make and maintain valuable media contacts

You can access and share PR knowledge and expertise through
Linkedin

You can be introduced to potential clients and business
opportunities through LinkedIn

A strong network is a good form of job security




