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So…
How LinkedIn are you?



Things you might not know about LinkedIn……

Largest professional networking site
50+ million members globally (12 million in Europe)
Growing at one new member every second!
Almost 3m members in the UK
One in three London professionals are now on LinkedIn
We have executives of every company on the FTSE 100 and 
Fortune 500
The average LinkedIn user is 41 
81% of LinkedIn members are University educated
Over 60% are decision makers
60/40 male female split
Over 20,000 PR professionals just in the UK

Managing your brand online

When is the 
last time you 
Googled
yourself?



Cristina Hoole- Google results

Brand You!

Manage your online brand
Maximise your network
Use your personal profile to 
highlight your personal and 
company achievements
Further your career
Engage with key 
stakeholders
Provide value add to your 
clients
Make sure your company 
also has a presence



Cristina Hoole- LinkedIn profile

Making the most of LinkedIn
Tap into your network and the 
people that they know
Over 800 UK journalists are 
currently on LinkedIn 
Make sure you connect with 
them, keep in contact and 
engage them 
Use LinkedIn to learn more 
about them and what are the 
areas they are focusing on
Get introduced to them by 
others in your network 
Track their career moves
Source case studies
Highlight your client work



How journalists are using LinkedIn

Building their personal brand
Finding experts 
Developing ideas for stories
Testing features
Sourcing case studies
Confirming rumours
Reaching out to executives 
directly
Qualifying pitches 
Staying relevant
Networking outside of their 
specific industry
Showcasing their work

Declan Curry- journalist profile



Stay relevant!

Groups- IOD



Events page

Company Buzz



Amazon application

Twitter integration



You’ve got questions?

We’ve got answers !

FACT:  There are over 600 questions 
posted on LinkedIn every day and over 
3,000 answers
Get fast, accurate answers from your 
network and other experts worldwide
Showcase your knowledge, expertise, 
and interests by answering questions
The answers you provide become part 
of your profile and demonstrate your 
expertise to your connections, potential 
business partners or employers
Stay tuned on the latest in your 
industry and functional area

Answers



Business 

Showcase your company’s 
expertise
Make connections with clients, 
they can introduce you to your 
next account
Get recommendations      
Track your clients career 
moves
Offer your insight and help
Use company pages , find out 
who you know and or how you 
can get to them
Track prospects news and 
market buzz

Company profile- ebay



It’s what networking should be…

5 minutes…
Update your status
Read your network updates
Connect to someone you know

10 minutes…
Ask a question
Join a group
Track the Twitter buzz of your company 

20 minutes…
Answer a question
See what others in your industry are 
attending , reading, travelling to
Find new business 

Finally, it is always good to know might 
be looking at your profile...

Case study

Christian Mahne, Head of Lansons Live



Who am I again?
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What is valuable as a PR?

Access to new thinking – ideally well presented (Slideshare!)
A chance to contribute to the debate
New Business opportunities through establishing expertise
Briefings – research the reporters first & know your enemy!
A personal brand – Get known, contribute to answers. Go out on a 
limb. (Take the personal URL option). Become visible.
Joining Groups  - extend your reach and discover new discussions
Up to date profile – SEO yourself with keywords
Contact with journalists
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What do journalists need?

Journalists need interviewees – either from their existing contacts or 
new people they can find (connections & introductions)
Accessibility – is the data always available? (espec on the move.)
The next angle – from searching Answers forums, posting 
questions, searching former company employees etc.)
Efficiency – who has done my work for me? (Slideshare)
Good background information – search profiles personal & company
Create a personal brand – company brands like BBC and CNN are 
over-arching
Their next job! Could be other broadcasters or in-house.
Time horizons – most trying to find interviewee for that day –
realistically that means mining existing connections
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I see crossover – so what should I do?

Journalists ask it, PRs can answer it
PRs can gatekeep journalist contacts
PRs can help promote journalists through their articles
Journalists always want a plan B for when the ship goes down

NEXT STEPS
Add all the journalists you deal with
Add your clients – become the bridge between the two
Contribute to Answers and be findable as the “go-to” person for an 
issue
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So this is me
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My connections

134 connections of which:

30% Journalists 

40% Contacts & Clients

25% Personal 

5% Suppliers

Resulting in:

14 New business meetings

12 Journalist lunches

2 invitations to go flying
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Overview

LinkedIn provides real value for its members and help them work 
more effectively
LinkedIn attracts some of the most forward looking and well-
connected professionals in any industry
LinkedIn is growing at a rapid rate
Professional networking is a vital tool for professional to help them 
manage their digital reputation and maintain a professional brand
LinkedIn helps you make and maintain valuable media contacts
You can access and share PR knowledge and expertise through 
LinkedIn 
You can be introduced to potential clients and business 
opportunities through LinkedIn
A strong network is a good form of job security


